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 Liberal Arts Leaders Focus on Disruptive Predictions 
 

The value of a liberal arts education, the student experience, and the needs of new 
populations top discussion with Inside Higher Ed, presidents of liberal arts schools, and 
university business officers  
 
FOR IMMEDIATE RELEASE: 
 
September 25, 2017 [Minneapolis, Minn.] – First American Education Finance brought 
together business officers from liberal arts institutions nationwide to collaborate with a 
panel of influential industry leaders on strategies for building a sustainable future in 
higher education.  
 
The event featured insights from Doug Lederman, editor of Inside Higher Ed, as well as 
a panel of presidents, including Georgia Nugent, president emerita of Kenyon College, 
David Anderson, president of St. Olaf College and Mark McCoy, president of DePauw 
University. The event took place after the annual NACUBO Conference in July. 
 
“Our goal was to create a new framework that brought together three presidents from 
liberal arts schools and business officers to discuss challenges and opportunities in 
higher education,” said Chad Wiedenhofer, senior vice president at First American 
Education Finance. 
 
More than 30 business officers spent the evening at the Minneapolis Institute of Art 
discussing challenges facing higher education that were outlined in the new 2017 Inside 
Higher Ed Survey of College and University Business Officers. One of the key themes 
that emerged was clarifying the value of a liberal arts education with quantifiable data 
on graduation outcomes in the current Era of Evidence.  
 
Through interactive events like this, First American’s annual Peer Discussion event 
gives business officers the opportunity to collaborate with their peers on the common 
challenges facing higher education.  
  
“I think the most important factor that makes this a truly different time is the new media 
– new media will change things, has changed things already obviously, and will 
continue to do so,” said Nugent. “We are going to adapt, utilize in new ways and learn 
from our competitors.” 
 
To meet the needs of the rapidly evolving marketplace, Anderson stressed that leaders 
in education should address shifts to the business model and build new revenue 
streams. 
 



	
“The problem with the business model right now is that most institutions are either 
experiencing flat or declining net revenue at the end of the day, but their fixed costs are 
continuing to rise – so that is going to have to get fixed,” said Anderson. 
 
Following the panel discussion, business officers developed several solutions that could 
be implemented to strengthen sustainability for the future. Restructuring the institutional 
mission to focus on differentiating the student experience and meeting the needs of new 
populations emerged as the two main priorities. They also acknowledged the 
importance of increasing collaboration between administration and faculty to drive 
positive strategies forward. 
 
McCoy advised business officers to avoid the “one solution fits all” approach and 
instead emphasized the need for institutions to differentiate the student experience in 
their own unique way.  
 
“Every institution has their own truth and it’s not that we are looking for the silver bullet 
because there is not a silver bullet,” said McCoy. “But there might be silver bullets so 
that middling state institution in a rural area could find its savior, which will look radically 
different than the one that is going to save my school or yours.” 
 
Video highlights from this year’s event can be found here. 
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ABOUT FIRST AMERICAN EDUCATION FINANCE  
 
First American Education Finance, is part of Los Angeles, CA-based City National Bank. 
First American is ranked among the largest equipment finance companies in the United 
States, and provides financing to schools across the country. 
www.faeducationfiance.com 
 
 


